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Objective: The objective of this study is to investigate the impact of sports
stars on the behavioral characteristics of fans. Methodology: This
research utilized a mixed-method approach (qualitative-quantitative)
conducted in two phases. In the qualitative phase, data were collected
through in-depth interviews with experts and active sports fans on social
media platforms. In the quantitative phase, a researcher-designed
questionnaire was distributed among 186 fans and sports managers using
purposive sampling. Data analysis was performed using SPSS and Smart
PLS software. Findings: The findings revealed that sports stars have a
significant impact on all aspects of fan behavior. The influence of sports
stars on citizenship behavior (path coefficient 0.992), emotional behavior
(path coefficient 0.909), consumptive behavior (path coefficient 0.446),
and normative behavior (path coefficient 0.503) was positive and
significant, while their effect on deviant behavior was negative and
significant (path coefficient -0.592). Conclusion: The results of this study
suggest that sports stars significantly influence fans' behaviors, acting as
social role models to enhance positive and responsible behaviors while
reducing deviant actions. These findings recommend that sports
organizations and managers leverage the influence of sports stars to
improve fan engagement and foster loyalty.

Keywords: Sports stars, fan behavior, citizenship behavior, emotional
behavior, consumptive behavior, normative behavior, deviant behavior.
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EXTENDED ABSTRACT
Introduction

Sports stars hold a unique position in modern society, transcending the boundaries of mere athletic
achievement to become influential figures in shaping the behaviors and attitudes of their fans. Their impact
IS not limited to their performances on the field but extends into the realms of marketing, social
responsibility, and cultural influence. The influence of sports stars on fan behavior has been extensively
studied in the fields of sports marketing and fan psychology. For instance, research by Alon et al. (2021)
has shown that sports stars significantly influence fans' self-categorization, which in turn affects their
overall fan experience (Alon et al., 2021). Furthermore, the role of sports stars in fostering brand loyalty
has been demonstrated by several studies, with fans often associating the image and success of their
favorite athletes with that of the teams and brands they represent (Anagnostou & Tzetzis, 2021; Biscaia et al.,
2013).

In addition to their marketing appeal, sports stars serve as powerful role models, influencing not
only the purchasing decisions of their fans but also their social behaviors. Studies have indicated that the
presence of sports stars can enhance fan loyalty and engagement with sports events and teams (Chung et
al., 2019). Moreover, the emotional connection between fans and their sports idols can have profound
effects on their behavior, with fans often emulating the actions, attitudes, and values of their favorite
athletes (Brown, 2014). This is particularly evident in behaviors such as heightened emotional responses
during games, increased consumer spending on related merchandise, and even citizenship behaviors, such
as participating in charitable activities supported by sports stars (Elahi et al., 2018).

Despite the wealth of research on the influence of sports stars, there remains a need for more
comprehensive studies that explore the full spectrum of fan behaviors influenced by these athletes,
including both positive and negative behaviors. The present study aims to fill this gap by examining the
role of sports stars in shaping fan citizenship, emotional, consumptive, normative, and deviant behaviors.
By exploring the diverse ways in which sports stars impact their fans, this study provides insights into
how these athletes can be utilized to promote positive fan behavior while mitigating negative outcomes.

Methodology

This study employed a mixed-methods approach, combining both qualitative and quantitative data
collection techniques. In the qualitative phase, in-depth interviews were conducted with experts and active
sports fans who follow sports stars on social media. These interviews aimed to gather detailed insights
into how sports stars influence various aspects of fan behavior, including citizenship, emotional,
consumptive, normative, and deviant behaviors. The qualitative data were then used to develop a
researcher-designed questionnaire for the quantitative phase of the study.

In the quantitative phase, a purposive sampling method was used to select 186 participants,

including fans and sports managers. The questionnaire consisted of items designed to measure the impact
of sports stars on different dimensions of fan behavior, and data were analyzed using SPSS and Smart



PLS software. Structural equation modeling (SEM) was employed to assess the relationships between the
variables.

Findings

The results of the data analysis revealed several significant relationships between sports stars and
various fan behaviors. The analysis demonstrated that sports stars have a highly significant positive impact
on fan citizenship behavior with a path coefficient of 0.992, a T-value of 94.38, and a p-value less than
0.001. This indicates that sports stars play a crucial role in encouraging fans to engage in responsible and
socially beneficial behaviors.

Similarly, the influence of sports stars on emotional behavior was found to be strong, with a path
coefficient of 0.909, a T-value of 73.06, and a p-value less than 0.001. This suggests that sports stars elicit
strong emotional responses from fans, which may manifest in increased enthusiasm and engagement
during sporting events.

The impact of sports stars on consumptive behavior was also significant, though to a lesser extent,
with a path coefficient of 0.446, a T-value of 6.16, and a p-value less than 0.001. This result implies that
while sports stars do influence fans' purchasing decisions, the effect is not as pronounced as it is for
emotional and citizenship behaviors.

When examining normative behavior, the analysis revealed a positive and significant relationship,
with a path coefficient of 0.503, a T-value of 7.38, and a p-value less than 0.001. This indicates that sports
stars encourage fans to adhere to accepted norms and standards of behavior within the sports community.

Conversely, the relationship between sports stars and deviant behavior was negative, with a path
coefficient of -0.592, a T-value of -9.35, and a p-value less than 0.001. This suggests that sports stars play
a role in discouraging deviant or antisocial behaviors among fans.

Discussion and Conclusion

The findings of this study align with previous research that highlights the multifaceted role of
sports stars in shaping fan behavior. The strong positive relationship between sports stars and citizenship
behavior supports the idea that these athletes serve as role models, encouraging fans to engage in pro-
social activities. The ability of sports stars to inspire fans to participate in charitable events or other forms
of community service reflects their broader impact beyond the sports arena (Gray & Wert-Gray, 2011).

The significant effect of sports stars on emotional behavior is in line with the findings of Chung et
al. (2019), who demonstrated that fans often form strong emotional attachments to their favorite athletes.
This emotional connection can enhance fan loyalty and engagement, as fans are more likely to invest
emotionally in both the success of the athlete and the team they represent. The heightened emotional
responses observed in this study suggest that sports stars have a unique ability to create an intense and
enduring connection with their fans, fostering a sense of belonging and identity among them (Bodet &
Bernache-Assollant, 2011).

The influence of sports stars on consumptive behavior further highlights their role in shaping fans'
purchasing decisions. Previous research by Foroughi et al. (2014) demonstrated that fans are more likely
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to purchase merchandise associated with their favorite athletes or teams, a finding that is corroborated by
the present study (Foroughi et al., 2014). While the impact on consumptive behavior was less pronounced
than for emotional and citizenship behaviors, it remains significant, indicating that sports stars are
effective in promoting brand loyalty and consumer spending among their fan base (Mahmoudian et al.,
2020).

The positive effect of sports stars on normative behavior underscores their role in promoting
accepted standards of conduct within the sports community. As role models, sports stars are often looked
upon to set an example of appropriate behavior both on and off the field (Biscaia et al., 2013).

Conversely, the negative relationship between sports stars and deviant behavior suggests that these
athletes can play a role in discouraging antisocial actions among fans. The ability of sports stars to reduce
deviant behavior reflects their influence as both athletes and public figures, demonstrating the broader
societal impact they can have (Roudbari et al., 2016).

In conclusion, the results of this study provide strong evidence of the significant influence that
sports stars have on various aspects of fan behavior. From promoting positive citizenship behaviors to
eliciting strong emotional responses, sports stars play a pivotal role in shaping how fans engage with both
the sports and the broader community. These findings suggest that sports organizations and marketers
should continue to leverage the influence of sports stars to enhance fan loyalty, foster positive social
behaviors, and reduce deviant actions. As role models and public figures, sports stars have the potential
to drive positive change both within and outside the sports world.
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