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Objective: The objective of this study was to design a model of strategic
alliances and examine their impact on the performance of startups with a
social mission in the light automotive industry.

Methodology: This research was conducted using a quantitative approach
with a sample of 15 senior managers from Iran’s automotive industry. Data
were collected using a Likert-scale questionnaire, and cluster sampling was
applied to select the participants. Structural equation modeling (SEM) and
SPSS software were used to analyze the data. The impact coefficients and
significance coefficients of the hypotheses' paths were examined to assess
the relationships among the variables.

Findings: The results showed that strategic alliances have a direct and
positive effect on company performance (impact coefficient: 0.673).
Moreover, the stage of company development moderates the relationship
between strategic alliances and performance (impact coefficient: 0.404).
Companies engaged in social innovation demonstrated better performance
(impact coefficient: 0.487). Additionally, larger companies were found to
perform better than smaller ones (impact coefficient: 0.488).

Conclusion: The study concluded that strategic alliances significantly
improve the performance of startups with a social mission. Companies at
more advanced stages of development and larger companies benefit more
from these alliances. Social innovation was also identified as a critical factor
in enhancing company performance. Thus, strategic alliances are
recommended as a key tool for achieving both economic and social
objectives in the light automotive industry.

Keywords: Strategic alliance, social innovation, company performance,
startup, light automotive industry.
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EXTENDED ABSTRACT
Introduction

Strategic alliances have gained significant attention in recent years due to their potential to enhance
company performance, particularly in highly competitive and innovation-driven industries such as the
automotive sector. These alliances enable companies to share resources, knowledge, and capabilities,
fostering innovation and competitive advantage (Anand et al., 2021). For startups, especially those with a
social mission, strategic alliances are even more critical, as they often operate in resource-constrained
environments and need collaborative efforts to achieve both their social and economic objectives (Mufioz
& Kimmitt, 2019). Startups with a social mission face unique challenges, including skepticism from
investors due to the novelty of their business models and market uncertainties (Jali et al., 2020). However,
research shows that social innovation can be a key driver of economic performance when combined with
strategic partnerships (Candido & Sousa, 2017).

The automotive industry, particularly the light automotive sector, is characterized by rapid
technological advancements, shifting consumer demands, and stringent environmental regulations. In
such an environment, forming strategic alliances becomes a viable approach for startups to remain
competitive and sustainable (Cobefia et al., 2017). These partnerships can help startups to integrate cutting-
edge technologies, gain access to larger markets, and benefit from shared expertise and resources (Prajogo
& Olhager, 2012).

This study aims to develop a model of strategic alliances and assess their impact on the
performance of startups with a social mission in the light automotive industry. It also seeks to explore how
factors such as the company’s development stage and size influence the effectiveness of these alliances.

Methodology

This study employed a quantitative research method using a sample of 15 senior managers from
Iran’s light automotive industry. A structured questionnaire based on a five-point Likert scale was
distributed to the participants, and cluster sampling was used to select the respondents. The data were
analyzed using structural equation modeling (SEM) and SPSS software to test the research hypotheses.
The model examined the direct effects of strategic alliances on company performance and the moderating
effects of company development stage and size.

Findings

The analysis of the data revealed that strategic alliances have a direct and positive effect on
company performance, with an impact coefficient of 0.673 and a significance coefficient of 14.962,
confirming the first hypothesis. The second hypothesis, which suggested that the stage of company
development moderates the relationship between strategic alliances and company performance, was also
supported. The impact coefficient for this hypothesis was 0.404, with a significance coefficient of 3.044.

The third hypothesis indicated that companies involved in social innovation experience better
performance. This hypothesis was confirmed, with an impact coefficient of 0.487 and a significance
coefficient of 2.511. The final hypothesis, which proposed that larger companies tend to perform better,
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was also supported. The analysis showed an impact coefficient of 0.488 and a significance coefficient of
5.604, indicating that company size plays a role in enhancing performance.

Discussion and Conclusion

The findings of this study align with previous research on the importance of strategic alliances in
improving company performance. Strategic alliances, by facilitating collaboration between startups and
more established companies, enable resource sharing, knowledge transfer, and access to new markets, all
of which are critical for startups seeking to establish themselves in competitive industries such as the
automotive sector (Anand et al., 2021). These alliances also allow startups to leverage the expertise of their
partners to innovate more effectively and respond to the rapidly changing demands of the market (Prajogo
& Olhager, 2012).

The confirmation of the second hypothesis, which showed that the stage of company development
moderates the relationship between strategic alliances and performance, highlights the dynamic nature of
these alliances. In the early stages of development, startups often rely on strategic alliances to access the
necessary resources and knowledge they lack internally. As companies grow and mature, the focus of
these alliances may shift towards scaling operations and expanding market share (Franco, 2011). This
finding is consistent with the view that the effectiveness of strategic alliances evolves over time as
companies progress through different stages of growth (Cobefia et al., 2017).

The positive impact of social innovation on company performance, as demonstrated by the third
hypothesis, underscores the importance of aligning social and economic objectives. Startups with a social
mission can differentiate themselves from competitors by focusing on sustainability and social
responsibility, which can lead to enhanced market reputation and increased investor confidence (Mufioz &
Kimmitt, 2019). Social innovation has been identified as a key driver of long-term success in industries
that value corporate responsibility and environmental stewardship, such as the automotive industry (Jali et
al., 2020).

Finally, the finding that larger companies perform better supports the notion that company size is
a significant determinant of success in strategic alliances. Larger companies often have more resources,
including financial capital and human expertise, which allows them to invest in innovation and build more
robust partnerships (Candido & Sousa, 2017). Additionally, larger companies tend to have greater
bargaining power and access to a wider range of markets, which further enhances their ability to benefit
from strategic alliances (Yang et al., 2022).

In conclusion, this study confirms that strategic alliances are a vital factor in improving the
performance of startups with a social mission in the light automotive industry. The stage of company
development and company size also play critical roles in determining the success of these alliances.
Companies engaged in social innovation not only benefit from enhanced performance but also gain a
competitive edge by aligning their business objectives with societal needs. These findings contribute to
the growing body of literature on strategic alliances and social entrepreneurship and provide valuable
insights for startups seeking to navigate the challenges of the automotive industry.

Future research should expand the scope of this study by examining a larger sample size across
different industries and geographical regions. Additionally, qualitative research could explore the
underlying mechanisms that drive the success of strategic alliances, particularly in relation to social



innovation. Practical recommendations include fostering partnerships with companies that share similar
values and goals, focusing on building trust and communication within alliances, and leveraging the
expertise of partners to drive both social and economic outcomes.

a4
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

%

alxo <o lung

Alie amsy 5

VEY ol o VY Aol j0 oats 2l o

VEY 00 10 53 sl Mol V-8 axmans F o,les ¥ 090
VEY 0 YY o b 5o o by

VFoY 0o VF &l jo o0l oo

AU 9 e i g Lgy o v

o s
Ty s gement 34 st b

YR -ARYY 1 (Ssg nSdl bl

SO Ll yo 8wl 8 ,Sdos g o] il g S5yl AN Juw b
S (55lwg 098 Caduo 5o (Llodal Co yeobo b

o3l ! yloskos T st sole giny Masen 3 EELIWY FEaxlg5 00l) 3L auome
Oyl a5 csodaol 13T ol8iils 5 13 Ay e yroke 09,5 (5550 (gl

Sbe Lole

(Jgms 005y 53) (3l 3 5 ¢ goDawl S13T olKZlS ¢33 05 0Ty ey e 09,5 Lokl

Ol o e ool S13T o8l 5 15 Ay ey ke 09,5 Lol
Oyl e oMol B5T olEils (53 55 a1y oy ke 05,5 ,Loliwl ¥
2Ol Gy e sodal ST olzils s 5 9l i e 09,5 Sliwl.d

dr.bagherzadeh@yah00.com :Jgiumo oudiuns g5 Juos *

ouS>

i oledol

sSles ol b wyp g Soplrel Gl Juo o (Shb (e onl 5l Sus tdan
S919,5 Il o almil ol nl (g3leg0e3 Caro Jle lpae 5l 6,85 V0 diges SOl eolitul 5 oS
&l lpoe 4 gladgs (6 S diges by, b aS 0g slaaii & &SI ulide b (glasliiuw p Jolis aools
oy 5 356 ca pb 0B o3l SPSS l53la 5 g (6 bl E¥olee (b o 5l sosls Julow (sl s
3513 ewip g0 i Ol Ll b)) slajlae lie 4 e e e (5oL
Bl oS b o Slee ke 5 peiiiene b Sl Gladddlsl a5 ols lis b baidl
1y osShee 5 Syl Sl (oo alal; S50 drogs Al jo rizmen (VY b (0
LVOVIRVEL PPN PRy UCES PP IS TESPL FYCL - I G S SO CINPINED JNTL g IS
SRS b 4y S S5 3Skos 555 SBES 1 cizan (FAY b a0) Wl (s ke
g oo STyl ladl a8 sls lis imgh 16 pSazais (¢ FAA 156 o i) W ls 5SS gS
288 GRS ,h ity s 1y eleinl Supsale b Ly slacS b 0 Sk s HB 5k &
W10 (6 i (gm0 o LA (pl s ls (6 55 5 oslail 50 g iyl 18 i drwg Sl e
9y nl 5o wSls oS 5o o Slas gm0 59 e Jelse 5 (K Ol 5 sleir slacs sl
Caio o slaizl g golaidl Glaal 4 olows sy oudS 6yl lare a4 S5l slacddis]
g 50 Slgidiny S (g 3lg 005

Silwg 085 Caio woliyliwl (oS s 0, Slae o eloix] (69157 o G ] M5 5lguuds

Ao £gi

ol iy

o ol g olcw! ogx

O ek otdd up azlyS 0ol Bl g Sy
Sl OFT) e 0dlplal s oo sl
» C)T ).ul; 9 \_i_’).?lr_...d sl sl JAA
S 6)L__..45)a9> Sy LSCL“D‘
Neq

Alie oyl Ll .cal (B)odinsgd 4y Blae

IS b Gl Sl3T (i 5oy

il 23,5 5,90 (CC BY 4.0)



https://www.dmbaj.com/
http://creativecommons.org/licenses/by/4.0
https://orcid.org/0009-0004-8922-7160
https://orcid.org/0000-0001-5788-7085
https://orcid.org/0009-0006-8152-8246
https://orcid.org/0009-0004-4881-609X
https://orcid.org/0000-0003-1725-6849
http://creativecommons.org/licenses/by/4.0
https://portal.issn.org/resource/ISSN/3041-8933

m) VF¥ (oo 05lod cpguw 0590 41 9 oS’ Jlond' g gy Cu o ohlSen g S e

e IS e Iy (6 iy el S s Eleb elaizl (gl ol b 45 lasb il (gl o3g & Sl slacisl
Ca) Lame 5 (S35 oS Sgee Opzmed ssloiz] Gilaal i Lo 4 eloim| cujsele s (slacl binl woasalon] Ol
b eloizl ol lul o, ol 5l (Mufioz & Kimmitt, 2019) saay o, Cuje o o] 4y wilsi oo g sele ol 5 ciiien
Jlo glgre a0l dgge 5 golazdl i il asly ol caws 095 elaiz] Blaal 4 Lo & auly co SOl aul glacdds! 5l oolaiu]
Yangetal., ) sgi o (0B, Cuie a (oliwd 5 5)5les 10 g0 s Eael (g5lug,095 i ailjgles mlio jo S5l il (lacddusl ol
(2022

Anand et al Glasxs b .oyl S 1o o Sles 0gupe ;0 cape LS idu )il g ST late 51 SOl ladddsl
oS 50 3 ,Shas Sgnge s Caled ;5 45 b oo 428 12 slags )slid 5 aulis ¢l JUil ay oo S 18 s S5l (6, Ko (Y2 YY)
Do glacas 5 515 asile ol 1) eS 1 g oad S 1o )0 (6,5l Cughl 4 e AIlg o pized AN g4 ol 0T o SWS
(Anand et al., 2021) aS (5,05 po 0 5150

O OO T P TS IR ESICE SN PNCK S-S | DUSIPITE VI <1 OO P PO U PSS RC SO ERP ISP SRR SRPSNIR
e 615 5 oS | lbaes LSe35 4y anilsi e il 5ld mulio o S5l slacidsl (Y - 14) Breznik & Law slaazily 5.1
Sladss jo uizes (Breznik & Law, 2019) oo o e 1o o Slae 09040 5 5,915 jlwdinn; pol (ol a5 0SS (5599555
@ olitwd 4 Wl o (559155 5 Dledbl 5 ,9ld alex  calises sla idu 1o S|l slas,SKan a5 0 aseie (Y YF) Huebner
(Huebner, 2024) w5’ S5 06, Coje

b bl w)ls j13 Loy (0B, slalaze 5 (5508 g Dlsd pla alide Jolge )*-’l’ o a5 (ilug s o o
o eS8l 4 il oe S5l Gl anwst (wlal Gl aiee Slss nl b 6,5k sl Vb 6 piyilas] aiels
Las olcs o wilesls las Gladss a5 sbylea (Varshavi et al., 2024) w5 SaS 055 golaidl 5 clais] Bloal & sliws
Cobena ) anl caws 5L 51 (6 yidon paw 0 g oiil atils 6y o Slos 0ilg co isS oo Joo 150 50 ailygles slas sl w5l oolasnl
(etal., 2017

Al yig s 4 olws o9l al B Sguge «g5lwg 095 (slali il Ho ol slacdMsl saldS sblse e
oolal Bl sloo S5y, 51 4 S 1 aS w5 asuine b plil (Y+ 1Y) Prajogo & Olhager lawgs a5 i jo o Jle oylgie
Wi g9) o slagilly b aS placl bl sl ohg 4 ol (ol it lase 1alS 5 65l5 sloan] B oy 4 0B wiiS
(Prajogo & Olhager, 2012) ¢l pgo jlows

AWINO Bt claazil gob S (KoS S 15 SV gz 5 Slood CarbeS Sgags 4y Aiilil oo wizmad S5l slacidls]
S5l Gl 5l s yge yob a4 aS Sl L g ol S 1h o Sles g 0 oot i Sledd CuaS Cupae (Y VA) Al

(Awino et al., 2018) sl ails 5L 5o s o,8es 5 (b i ol 51 6 5YL o Algs o 515 oo 0500

E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

S (§5wg 3095 Cazivo yo (s lociar] g ygolo b (SO Ll 1 &8 3 8 Shos 3 o] ;b 9 S 51yl SN Joo o 15b m’

(Yevey dali et al clilhs gb o)ls Coeal 15 cloin! slaissls Sgnge ,3 Sl il Slodddsl 285 w,yp wgdle 4

&l o5es 4 yal (nl aiiS SLS Il dnwgs Slaal Giod 5 elaizl slagsglss Shal38l 4 aiilys go STl Guils Sy pas slaan] b
Jali etal., 2020) 5,15 (s i Camotl i yls cloix] slocy gelo a5 Slacls bl

Aghaei Ghaleche, 2023; ) ¢l aily soanie Jolse 4 o351 ul gladddlsl &b 5l eSS 1o o Slhae dguge «ulys jo

(O Gy  Sialon yulai Lolge 4y G351l (slacdMl Cuddge Y+ ) V) Franco sleazsl 5.1 (Moradpour et al., 2024

ol 5l aslets s 5les 095 (slaol biwl aSul sl eenlplo (Franco, 2011) sls (SKiws Slojlo ,slo 5 dacS 18 ol sloel mlans

G5 Ao 51 593 o]yl Sladdl Sy e sl slazel BB g pameie sl o sl 4 5Ls wisd dieo g LBl g4

s ool 4y 505,85 S8 Lol il o, Slae dgapr s ilgi co Sew (55lwg 095 Cario H0 Sl slacddsl a5 cl pl Sl

Sl slml Jlis 4 oz jebar LS )0 a5 ol 5l ggdge (nl Coal 4 4z b iwile) 55k 93 salaill 5 elaix] Slaal 4

Joe S b i ol 5l Gas dd oS oliiul dxwsi g wby sees 5o b sblie 5l g ail coslie 15,8 LSS5l

ol S sy 395 oo 4o elaizl o gl b slacl biwl 8 ,Shes 5 o 15T oy g Sl slacddlsl

OR93 9

SSobel byl anlisn ) Gide @iy o Jottie slasbitiny sk 5l Bk sloite s Sosluil 5 Sledl (5,51 ,5

Ol oSt (5518 ko p ltel Glie (2D B0 (bl delitnn py (IS Caio iSle SI3) po (o)l dslid p olSG
alyo 99 b asbiis s al alsy Gsesl S pdies Doz 5,055 i Sl Rl 1) e85 ojlaily slonzl (515 canngs
el bl 093 5 (b dele Jloss 5 4o Gl 5D s 5l o 5 (elan 91,31 5 (15 i 113 551 3o 5D 58 51 iy
Sladg> (T aised oy 14 280 walss 50 2l S Sl anlone Gosb 5l ais 5l oy 5 ais 5l Gl -l e 99 b 5
2z 555 e bl S 5l 3ok slaans B (geil 5 ST Ll 5 a2 sl gdise 4l o] 18V gy 4
b Lo o¥olae (s3lan g, J 3o Joo 903 sl 5 sl lole Jlos 5 (slaignd oS5 cpafiles dmalie 33T it

el 005 03l SMARTPLS 3810 5 51 ol
adly

ool @) 513 ) 2 090 Wyt rogi Sloatly (Jol Ao 5o Sl oadal)] i3 93 )0 g cnl 5l Jel> slaaidly

ool ozl (haghy slaans b (93l 5 Wesls ko 5l Jol> (bliul laassly pgs (oo 5o
Gl (VAY) by e onl sl saromalive cpfilon ol o a5 glams® 8 lss VY 51 oSl 5O it
) g ol o0b eSS SI3T O g ¥ 5l drwg? paiiie omizat a0 osaline B+ +) oyt 5 (VYY) iy a8 o(+IVY) lona
e Gl CFIFD) b ply e il sl sbonnlive efilia b ALBSS LS alow iy, 51 slele b 9 ool Ll 4 Jlge
DV g sl o S5 (sl 35 0 Jlgms Y 51 0,Shae puicie Coles 55 5 a0 odline (B +) ey yidoms 5 (Vo +) kS o(+/AV)
(- IVD) Jme Gyl (V/FR) b ol peicie ol sl oabosalie paSilee b ALBSS S Julos s, 51 ole b o9 by Jo &

Lol 00l samline (B/++) O 9 (VIVR) u.v)..do.s



m) VF¥ (oo 05lod cpguw 0590 41 9 oS’ Jlond' g gy Cu o ohlSen g S e

by 2 i Sl w9d Jole lebl bayiis (g Jloji 51 lal sl cigd (g3l Gigy (ol (sloans 8 asiyl 51 3
! 00 olaziwl led"ﬂ""" ;S., dy).o.o.wl dj);}ojjs UB‘A)] )I daxlas S)90 LSLQ)M 0o
Y Jgu

S pael — Sy 50l 505

VO VO VO ol
¥ \SY. Yot 3051 o5l
YV AR e ‘_g)‘ob_;.v.n@]am
Jbey by e by e e

s 45 g0 40 5 (ol Jloy mosls) 55,5 co anl jho (5,8 il /00 s Jluie 5 55,5 (s ,lo sime gl Hlade ST
G55 yonsh- 89,5 50d5S 503l 5l eolatul b (G Jloys ools) 30,5 ol 02yt bl /o0 U ke 5l 5So6S (s hle s
it Jlagised 500 Syt g oyt Boyeiie (51 45 0 oo

Gilr oo 3 6N s [Sen gls) 055 oo eolinul (AVE) s glizeal (il (il a3 Ls 5l alose 0l 5o
(b axls) OYl5w b ojle 1o  Siad Glie (ow) 2 4 9 9510 5 o0 o5 T o3l sld o (o3l 0 (o) s &S Conl (6,5 031051 slo Jo
o0 gl il s eilie Jlamo VIAN) SY 5 5 ool iy 5ud il cably iy (Kirad (ol 420 &8 03fa 500 355
Dibge /F Sl sas Jlade a5 axiils Jbl g 6o, 8yme 1 5en Sy, Lo slp |, (AVE)

Y ) i b yate den AVE Jlaie Jow (39,5 Gillae ol o @31 laojle 51 SGsm (6l copo opl Hladie )V IS o
&l oads zl il (il g Kb [las 45 S g0 10 aS el cpl daz gy LB ST ol Juw caslie ol Sen olg, 5l oS aS ail o
Syt ol e 4 & 4255 b 35 L2l 1y Joo g0 5 B ol |y lale b 508 o8 1, g sl 055 +F 51 jicsmly it
ol saled VS slaadl b gillae 0l so conlio /T Jlade AVE (gl g o1V Jladie oS5 obL slp g <V L ply #lg,S sl
Sl ]y agh 615ea (2ly) 5 (@bl Sundy (99 caslin (oo o ilodges ST (sl polie (95 (sl piin 9590 50 Lo )lne

O g0

E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

S (§5wg 3095 Cazivo yo (s lociar] g ygolo b (SO Ll 1 &8 3 8 Shos 3 o] ;b 9 S 51yl SN Joo o 15b m’

Y Jses

shole Jbois o Jili] 130lds b ofpod 0l oo o7 Jiko

iy 47 TR D AdEE Al




m) VF¥ (oo 05lod cpguw 0590 41 9 oS’ Jlond' g gy Cu o Olyon g S ,e

Y Jgu=

AVE 0wy, polio ()G jl oy 5, Y- Jirs o

o, Slos drwgs SOl sl
g .. Syl el
4. B gy
AQY .. fev.. AAREN >, Slas

O g sl 0 09290 polie 4S5l lo (Lol Jlad (59) )0 d92g0 polie web oo cdalin ¥ Jgux o a5 b len

a5 olsn b 4l i VAF ke 51wl calyd ol 6 Casl Sypo ol & calpd 5l eolizal b o lisle Jos sl

il a1 byl s loline %030 loabsl

Y Jss

Sloline culpd olpon 4 gy o

wllmtlw-lmg"ms“me_

H

ey rges sk sakor e

i

L R R

e
J1.J
H T AAH m
e = |
.

: =
o |
v
=
[

f =

MG Taul Jafah dagd kel el —
T
45, B

= L= ]
; e

. S

hY - 13
N
an | owe [ e [T [ aw [ oaw ]| s ]

E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

S (§5wg 3095 Cazivo yo (s lociar] g ygolo b (SO Ll 1 &8 3 8 Shos 3 o] ;b 9 S 51yl SN Joo o 15b m’

)’| QL.;;.; 9990 )lfcb. Lg)LoL...a SYoles 6)LM}J;M G)L?L.q Bl 6}..,50)'|..\4| o QO;LJ»A.\.Q 6‘)’. aS conl 6)L,M R
(I)uj)o) w‘s dl@o)tw 6‘)4 Lér—' R )‘JM 45 w‘ U"‘ K9 e CL.SJ .Q)LASLSA ‘)‘L.)j)b eroa sS_a » ‘)Uﬁ)" P ;S., 45 b)‘é LS)'“’L'

] ).M )LM u.!‘ )L.\.a.o “)UB)" 6[@0}..» Sy90 40 9 OO;GA A.H.ul.‘xa JJ.A
¥ Jgux

2 . .

Y "
R )L\.M Bl

“IYAD S5 sl L
- [PaY gl

R4 >, Slos

el YL a5 o asls 55T 4 gy o R? ol a8 S lgi e ¥ Jsi 4 4> g5 b
aaly 3929 pae b 352y 5 8L liebl izen 5 G825 (castdo Joe (2l Hobie 4 6 S oslail sla e ot 5l
SYolae Jow 5l oolainl b gudos Ol )8 (3850 cosee Jow b oads snalice (sbvools cenld v g Gudiod slo e ol e

Bloads wSaie T Jgaz 50 Sles )8 g5l bl o (g3l 5 (5,5l
F Jgua

hagk sladd s ml

e T e L S I R 4,
b VEAFY - ISYY Lol 5l 8 5 Slas ke 5 prins ;3B Syl locidl
b Y/ ¥E ¥ b IS e o |y 8 5 Slae 5 S5l gl e abal, £ 1 dxwg al> o
b YO <[EAY e et 4y 652 3,Shae b 05 e Celad elazzl (o515 055> 40 45 calKin S 1
b N “JEAA 0 sl Lo yo o 2 i 5 ,Skae b 5 18 255 o5l

S Az g Sy

Gilosyoss Coo 1o Lg oS i 5 Slas 1 cie 5 ki 5ol 551l (Lol a5 ol Lis addllas ol bzl

a8 su ool oles (Y- Y1) Anand et al cldllae Sulul 1 o Jlis sl ol gupd i Slalllas gboaisl b gmls cnl )by S

85 WS o 9 5 ol gl @l Sedise 5yl g Sl JUEDH 5 oShee Sli)1 4 jomie S L8 nr Sajl il (slags ) San

Aeo ey So599S5 (slacsls 5 g i jsl s 4 45l 0 (5 9 ,Shee b alS SaS Ly slacS b 4wl ge SOl slacidl
(Anand et al., 2021) 4.

il ol oS o Jass |y o800 5 Slas g S5l ool ey alaly 08 15 st alo e a5 ol (LS b (peizen

aJL (Y-\)) Franco . Jle olge a0 s Solee sl wieils 095 drwgy lisee ol jo oS 0 a5 cul ol S



m) VF¥ (oo 05lod cpguw 0590 41 9 oS’ Jlond' g gy Cu o ohlSen g S e

JLis @ beS 1h gom Jole jo a8 Jlo po st Juils JWl 5 SO5093S0 sla s, e wiojls jin Lgd (slocS 18 cdnngs 4yl
s b arwgy o (BB, Coje S

ol s g o Shas S o ol bzt (655155 09> 0 a5 SlalS 1 AT ol ylid Gudss sleasdl (opl p odle
Gk sl aslyy oo elosx] @.)y‘u shls lacllewl wisls yLis a8l Lwlyon (V<1 9) MU0z & Kimmitt sleazsl b ascs
u‘).ul) il 8l el aSl S oSS Jlo 0 Shas S5 4 b & elaixl (5,519 05590 Caws 4 0B Co e o sloix] slas ygls
L sleiml gl a8 wilesls las 50 Koo wldlle (Mufioz & Kimmitt, 2019) sgi o o138 ale o slazel > 3 clozz]
Jalietal., 2020; Koubaa et al., 2022; ) 54 e S 1o o Slos Sgups a4y 2lgs o g Sl 03,95 Qigms (goladl anwgs 5 o 31,18
.(Mukhongo, 2023; Olutimehin, 2024

oyl caisllae g Slalllas b azdly ol sl Jos o e 0, Shae b S 10 o3lail a5 canl o] 51 S ipgh opl ;508 adly
X, 5y o ,Shes (5 y3le 6l YL cud b g 5gsd sl i sl il s a4 3550 e 1o dilesls ylis oS
g e 5 ee Sl slas,Ken ol 4y 06 laes i ! (Oyombe et al., 2023; Sartono, 2023; Yang et al., 2022)
(v+1Y) Candido & Sousa . Jie ;lgic 4 digd dime g 55,5 Glag i ale w5 (Modli slas,Kan slaco e 5l asilgs
oo 1y 055 8 Slae Sguge U5 iy o e 5 458y slagg gl & o sis s & 555 S o S e ol
(Candido & Sousa, 2017) s 551 il slacddsl

AL S oo SaS S il 0 Slos dguge 4 i &8 Sl nl Gl a5 5 ST (6, S lgi oo il pl 4 axgi b
sl 5L azas o 1y ISl ol S 1o 4y a8l ol oS o Joe ailygTs5 g bigy slo,l5b o o) o se ol sl ()15l Glgie
JPVES slasyglys as Q2o oo las leadly (puen aims lid 1Sy )Ll Olysd 4y e o 4y g 2S00 0 0 5,0 sla masi 4
WS e LI ke jo o slazel sloul g Lol Lawl o )Slas Sgups 0 (gaudS Jule SO lgie 4 aulgs oo

Gilwg e Caieo Glpae 5l L@ V0 w0 b L Guiod pl el 15 Aiged pox> (gt onl Glel slacusgase I S
omizrad b pess ;0 mlio 4 00,1 O jgo 4 Wilgl g a3 )_uL o |y ool Caws 4 gl ol Sen 45 sas plas! oyl
Al axdls 5,55 ol 0 50595 (pl yo Jled Glacliliwl (gl b canl (Koo Badizd gladidly g, cpl 5ol alils ol s

odwl Cews 4 2l U ogd pll alizee molio ;0 9 35,5 digad x> b glasdllas a5 058 0 olpiny oan| Olidss gl p
Slocs gl b golio 53 5 &S 15 dnwgs hlise Jo1e 53 S5l SN b g omizran 2Dl ALBIS (6 ey et bl
oS i 0 Slas 35 ;o Su 1wl Gl 185 51 6 5580 bl 4y Wlgh oo JUozus los5dleiST b og,ls mlio auile ad iy
41.0? )‘ ‘S")"‘)“""‘" 6Lbd)Lj‘ w.aﬁye > ).:yo J,o|9£ PEeE ()P L odu.xj Lnguwj).: as 09.4.»‘50 Dl.e,u.».u ‘U"‘ > 09)'{5- &S LS
Al Ko 3 Siales o 5,0 L sleiel mlans

B, Cuje @ 2l Gl Glpl lire 4 SeFlW) Gl Cosal 4wl Sew Gilug 09> Caio o Ly slaeS L
S50 0SS slodine ) o rastio g 55,0 slcS 1o L SOl las,Ken olow! Jloo a4 wb e i ool axsl ails gl g g

B oS o b &)l elos Lng;Ai)yosLo aS ool il (s oS gy cw s L:zaQT ol g mlie 4y il bl

E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

S (§5wg 3095 Cazivo yo (s lociar] g ygolo b (SO Ll 1 &8 3 8 Shos 3 o] ;b 9 S 51yl SN Joo o 15b m’

Sgue o8 § S i (6 ydon oI A le s o 1 LS 508l S599iST sl genS g golaidl Glaal 1) 045 claix! slas gl

S e |y 095 0 Slas

&b (Pl

2,10 3925 s2dlie slal A5 zd ol axdllas plol o
O@M' “9.; CAS)L:»A

00,5 Ll (SLaSy A O s (selos llite ol (355 50

S (5190

Sl o35 Sale) B Jgol 9 (jlae (soled (gl (l el o

ool cadlid

s sl Jlo)l Coly (o5 Jgol Caley et g Jptas sdiansi jl Cenlss o O g0 40 pol> hagly 35 g Laosls

b o>
ol @il o ol mpgh o

References

Aghaei Ghaleche, S. (2023). Maintenance of Employees and Its Impact on Organizational Performance with the
Moderation of Sustainable Competitive Advantage. Dynamic Management and Business Analysis, 1(1), 45-58.
https://doi.org/10.22034/dmbaj.2024.2022641.1012

Anand, J., McDermott, G. A., Mudambi, R., & Narula, R. (2021). Innovation in and From Emerging Economies: New
Insights and Lessons for International Business Research. Journal of International Business Studies, 52(4), 545-559.
https://doi.org/10.1057/s41267-021-00426-1

Awino, B. A., Ondoro, C. O., & Abongo, B. (2018). Effects of Service Quality Management on Performance of
Vernacular Radio Broadcasting Firms in Western Kenya. European Scientific Journal Esj, 14(25), 216.
https://doi.org/10.19044/esj.2018.v14n25p216

Breznik, K., & Law, K. M. Y. (2019). What Do Mission Statements Reveal About the Values of Top Universities in the
World? International Journal of Organizational Analysis, ahead-of-print(ahead-of-print).
https://doi.org/10.1108/ijoa-08-2018-1522

Céndido, A. C., & Sousa, C. (2017). Open Innovation Practices in Strategic Partnerships of Cloud Computing Providers.
Journal of Technology Management & Innovation, 12(2), 59-67. https://doi.org/10.4067/s0718-
27242017000200007

Cobefia, M., Gallego, A., & Casanueva, C. (2017). Heterogeneity, Diversity and Complementarity in Alliance Portfolios.
European Management Journal, 35(4), 464-476. https://doi.org/10.1016/j.emj.2016.12.005

Franco, M. (2011). Determining Factors in the Success of Strategic Alliances: An Empirical Study Performed in
Portuguese Firms. European J of International Management, 5(6), 608. https://doi.org/10.1504/ejim.2011.042734

Huebner, M. (2024). Developing Partnerships for Academic Data Science Consulting and Collaboration Units. Stat,
13(1). https://doi.org/10.1002/sta4.644

Jali, M. N., Deraman, R., Shauri, N. A. A., Samsudin, S., Ghapar, F. A., & Khairuddin, K. S. (2020). The Relationship
Between Strategic Knowledge Management Processes and Social Innovation. Journal of Business Management and
Accounting, 10(Number 2), 1-13. https://doi.org/10.32890/jbma2020.10.2.1


https://doi.org/10.22034/dmbaj.2024.2022641.1012
https://doi.org/10.1057/s41267-021-00426-1
https://doi.org/10.19044/esj.2018.v14n25p216
https://doi.org/10.1108/ijoa-08-2018-1522
https://doi.org/10.4067/s0718-27242017000200007
https://doi.org/10.4067/s0718-27242017000200007
https://doi.org/10.1016/j.emj.2016.12.005
https://doi.org/10.1504/ejim.2011.042734
https://doi.org/10.1002/sta4.644
https://doi.org/10.32890/jbma2020.10.2.1

m) VF¥ (oo 05lod cpguw 0590 41 9 oS’ Jlond' g gy Cu o ohlSen g S e

Koubaa, R., Rekik, S., Jmaiel, M., Tesfaye, M., Amekudzi, M. E., Anthony, M., Asressie, M., & Antypas, K. (2022).
Strategic  Partnerships in E-Health in Low and Lower Middle-Income Countries in Africa.
https://doi.org/10.23919/ist-africa56635.2022.9845638

Moradpour, Z., Madhooshi, M., Safaie, A. H., & Yahyazadeh Far, M. (2024). Structural Interpretive Modeling of the
Thought Pattern of Successful Entrepreneurs in Iran's Industry. Dynamic Management and Business Analysis, 2(4),
212-224. https://doi.org/10.22034/dmbaj.2024.2035663.2414

Mukhongo, W. B. (2023). Strategic Partnerships and Organizational Performance of Broadcasters in Kenya.
International Journal of Social Science Research and Review, 6(9), 92-105. https://doi.org/10.47814/ijssrr.v6i9.1594

Mufioz, P., & Kimmitt, J. (2019). Social Mission as Competitive Advantage: A Configurational Analysis of the Strategic
Conditions  of  Social  Entrepreneurship.  Journal  of  Business  Research, 101, 854-861.
https://doi.org/10.1016/j.jbusres.2018.11.044

Olutimehin, D. O. (2024). Developing a Strategic Partnership Model for Enhanced Performance in Emerging Markets.
International Journal of Management &  Entrepreneurship Research, 6(3), 806-814.
https://doi.org/10.51594/ijmer.v6i3.937

Oyombe, G. G., Awino, Z. B., Ogutu, M., & Njihia, J. (2023). How Leagile Strategy and Strategic Partnership Affect
Competitive Advantage of Construction Supply Chains. Journal of Business Strategy, Finance and Management,
04(02), 184-201. https://doi.org/10.12944/jbsfm.04.02.02

Prajogo, D. I., & Olhager, J. (2012). Supply Chain Integration and Performance: The Effects of Long-Term Relationships,
Information Technology and Sharing, and Logistics Integration. International Journal of Production Economics,
135(1), 514-522. https://doi.org/10.1016/j.ijpe.2011.09.001

Sartono, S. (2023). The Effect of Strategic Orientation Through Social Capital on the Performance of the Republic of
Indonesia Public Employee Cooperative (KPRI) Tulungagung Regency. Athena Journal of Social Culture and
Society, 2(1), 300-313. https://doi.org/10.58905/athena.v2i1.233

Varshavi, R., Mohammad Porzarandi, M. E., & Hashemi, S. Z. (2024). Formulating a Suitable Strategy For a Car Parts
Manufacturing Company (Case Study: Kosha Afarin Ideal Car Industries Company). Dynamic Management and
Business Analysis, 2(4), 94-111. https://doi.org/10.22034/dmbaj.2024.2035823.1038

Yang, Y., Zheng, Y., Xie, G., & Tian, Y. (2022). The Influence Mechanism of Strategic Partnership on Enterprise
Performance: Exploring the Chain Mediating Role of Information Sharing and Supply Chain Flexibility.
Sustainability, 14(8), 4800. https://doi.org/10.3390/su14084800

E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933
https://doi.org/10.23919/ist-africa56635.2022.9845638
https://doi.org/10.22034/dmbaj.2024.2035663.2414
https://doi.org/10.47814/ijssrr.v6i9.1594
https://doi.org/10.1016/j.jbusres.2018.11.044
https://doi.org/10.51594/ijmer.v6i3.937
https://doi.org/10.12944/jbsfm.04.02.02
https://doi.org/10.1016/j.ijpe.2011.09.001
https://doi.org/10.58905/athena.v2i1.233
https://doi.org/10.22034/dmbaj.2024.2035823.1038
https://doi.org/10.3390/su14084800

