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Objective: Home businesses can play an effective role in tourism development. Therefore,
the current research was conducted with the aim of investigating the status and prioritization
of affecting strategic drivers on future of home businesses in the field of tourism.
Methodology: This research was quantitative from type of descriptive. The research
population was managers and experts in the field of home businesses in the field of tourism
with number 1400 people, which based on the Krejcie and Morgan table number of 300
people of them were selected as a sample with using random sampling method. The research
tool was a researcher-made questionnaire of future of home businesses in the field of tourism
in seven components of political, social, technology development, service quality
improvement, cooperation with local communities, communication networks development
and brand development drivers, which its face validity was confirmed by the opinion of
experts and its reliability was obtained by the Cronbach's alpha method higher than 0.80.
The data of this research were analyzed with one-sample t-test and Friedman test in SPSS
software. Findings: The results of one-sample t-test showed that all seven drivers of political,
social, technology development, service quality improvement, cooperation with local
communities, communication networks development and brand development were effective
on the future of home businesses in the field of tourism (P<0.001). Also, the results of
Friedman test showed that the drivers of political, technology development, social,
cooperation with local communities, communication networks development, service quality
improvement and brand development were more effective on the future of home businesses
in the field of tourism, respectively (P<0.001). Conclusion: According to the results of this
research, for the growth and development of home businesses in the field of tourism can be
prepared the ground for the drivers of technology development, service quality improvement,
cooperation with local communities, communication networks development, brand
development, political and social.

Keywords: Home Businesses, Tourism, Technology Development, Service Quality
Improvement, Brand Development.
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EXTENDED ABSTRACT
Introduction

The tourism industry is one of the most successful and profitable industries among different industries, which has
a great impact on foreign exchange earnings of countries. Therefore, today tourism has become a specialized branch
out of the general state (Nguyen et al., 2022). The tourism due to its social and cultural positive effects has a great
impact on income generation and is becoming the world's first industry; So that in many countries it is an important
source for business activities, earning, employment and foreign exchanges (Tomazos & Murdy, 2023). Small
businesses and entrepreneurial activities are one of the prominent features of tourism in various regions, and in the
last few decades, tourism activists in tourism areas have launched and spread new businesses and new employment
by presenting new and creative ideas in many areas of urban tourism (Ardian et al., 2021).

Today, home businesses are considered vital and essential parts of the economic activities of advanced countries,
and in terms of job creation and innovation in the supply of products or services can cause great diversity and
transformation in the economy of societies (Philip & Williams, 2019). Business is an activity that includes the
production and purchase of goods and services that are done for sale and with the aim of making a profit, and
various factors such as the health of the administrative system, social security, stability in economic policies, laws
and regulations, and the quality of the legal and judicial system are effective in creation, sustainability and
development of a business (Polden et al., 2024). The opportunity of home businesses has caused self-employment
in order to solve the shortcomings and provide local needs and has paved the way for sustainable economic
development in different communities (Zhang et al., 2022).

There have been researches about home businesses in the field of tourism, which were mostly of a qualitative type,
and no research has been found in this field that has investigated the affecting strategic drivers on future of home
businesses in the field of tourism. Tourism is one of the most important and prosperous industries in the world,
which has a great impact on the economy of different countries and regions, and one of the regions that is very
attractive to tourists due to its natural, cultural and historical features is Qeshm Island in the south of Iran. This
island attracts a large number of domestic and foreign tourists with its beautiful scenery, calm beaches and diverse
tourism opportunities every year, and considering the high importance of the tourism industry for the economy of
Qeshm Island and the important role of home businesses in this field, the investigating the status and prioritization
of affecting strategic drivers on future of home businesses in the field of tourism is vital. Because by using these
drivers, it is possible to facilitate the improvement and development of home businesses in the field of tourism and
help attract more tourists. Another important point is that home businesses in the field of tourism play an important
role in the development of Qeshm Island's economy, and these businesses usually act as a bridge between local
products and tourists and help promote culture, handicrafts, and home businesses. As a result, Home businesses can
play an effective role in tourism development. Therefore, the current research was conducted with the aim of
investigating the status and prioritization of affecting strategic drivers on future of home businesses in the field of
tourism.

Methodology

This research was quantitative from type of descriptive. The research population was managers and experts in the
field of home businesses in the field of tourism with number 1400 people, which based on the Krejcie and Morgan
table number of 300 people of them were selected as a sample with using random sampling method. The samples
of this study were selected according to the criteria, which include having at least a bachelor's degree, willingness
to participate in research, being a manager or expert in the field of home businesses in the field of tourism, and not
being addicted and taking drugs such as anti-anxiety and anti-depressants.

The research tool was a researcher-made questionnaire of future of home businesses in the field of tourism in seven
components of political, social, technology development, service quality improvement, cooperation with local
communities, communication networks development and brand development drivers, which its face validity was
confirmed by the opinion of experts and its reliability was obtained by the Cronbach's alpha method higher than
0.80. The data of this research were analyzed with one-sample t-test and Friedman test in SPSS software.
Findings

This research was conducted on the 300 managers and experts of home businesses in the field of tourism and most
of the managers and experts in the field of home businesses in the field of tourism were a bachelor's degree (72.67%)
and 46-55 years old (40.00%).

The results of one-sample t-test showed that all seven drivers of political, social, technology development, service
quality improvement, cooperation with local communities, communication networks development and brand
development were effective on the future of home businesses in the field of tourism (P<0.001).
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Also, the results of Friedman test showed that the drivers of political, technology development, social, cooperation
with local communities, communication networks development, service quality improvement and brand
development were more effective on the future of home businesses in the field of tourism, respectively (P<0.001).
Discussion and Conclusion

The results of the current research indicated that all seven drivers of political, social, technology development,
service quality improvement, cooperation with local communities, communication networks development and
brand development were effective on the future of home businesses in the field of tourism, and drivers of political,
technology development, social, cooperation with local communities, communication networks development,
service quality improvement and brand development were more effective on the future of home businesses in the
field of tourism, respectively. In some ways, this result was in line with the research results of Kiakojuri et al (2021),
Hartman et al (2020), Zahmatkesh et al (2020), Colabi & Karimirad (2020), Farzin et al (2020) and Lub et al (2016).
According to the results of this research, the importance of each of the affecting strategic drivers on future of home
businesses in the field of tourism is different, and for the growth and development of home businesses in the field
of tourism can be prepared the ground for the drivers of technology development, service quality improvement,
cooperation with local communities, communication networks development, brand development, political and
social.
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