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Objective: This study aims to design a ritual marketing mix model based on
interpretive structural modeling.

Methodology: The research is exploratory in terms of its objective and qualitative in
approach. In this study, 15 experts were interviewed for analysis. The snowball
sampling method was used to collect data, which was then categorized and analyzed
using thematic analysis. Semi-structured interviews and document analysis based on
thematic analysis were employed to gather data in line with the research objectives.
Findings: Ultimately, one overarching theme, four organized themes, 11 basic
themes, and 63 initial codes were identified. The organized themes included:
religious advertising and promotional strategies, distribution channels and religious
sales locations, religious products, and religious pricing. Based on interpretive
structural modeling, the final model was developed.

Conclusion: The results suggest that integrating cultural and religious values into
marketing strategies provides a comprehensive approach for engaging audiences in
religious communities. This model can not only strengthen deeper connections with
customers but also enhance social responsibility and help achieve the economic
objectives of organizations. By adopting this approach, a balance is achieved between
economic benefits and ethical principles.

Keywords: marketing, ritual marketing, religion, ritual marketing mix, interpretive

structure.
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EXTENDED ABSTRACT
Introduction

Ritual marketing, an emerging yet complex concept in marketing management, lacks a universally
agreed-upon framework due to its multifaceted interpretations. It is defined by some scholars as "any
organizational action aimed at managing, maintaining, or increasing memberships within religious
communities™ (Kumar et al., 2022). Others describe it as the "application of marketing principles to promote
religious beliefs and practices" (Wang & Wong, 2020). While definitions vary, all agree that the target
consumers of ritual marketing are religious individuals (Hatami-Nasab, 2022).

The increasing influence of religion on consumer preferences has created a demand for faith-based
products and services (Preda, 2019). In this context, incorporating cultural and religious values into
marketing strategies is seen as a way to foster consumer engagement and ethical practices (Abraham &
Simatupang, 2023). However, this approach has not been without controversy. Critics argue that the
commercialization of religious principles might compromise the sanctity of faith (Dobocan, 2015).

In light of the growing societal and cultural shifts, particularly in Iran, the need for innovative
marketing strategies to promote religious concepts has become more urgent. Recognizing this gap, the
present study seeks to develop a comprehensive model for the interpretive structural framework of the
ritual marketing mix.

Methodology

The study is exploratory and qualitative in design. It employed thematic analysis and interpretive
structural modeling (ISM) to explore the dimensions of ritual marketing. Data collection involved semi-
structured interviews with 15 experts, selected through snowball sampling. Thematic analysis helped
identify codes and themes, which were later structured into a hierarchical ISM framework.

To ensure credibility and reliability, member checking and prolonged engagement with the data
were utilized. Additionally, data analysis was carried out systematically using a combination of manual
coding and software tools.

Findings

The thematic analysis revealed one overarching theme, four organizing themes, and 11 basic
themes, supported by 63 initial codes. The organizing themes were:

1. Religious advertising and promotional strategies,

2. Distribution channels and religious sales locations,

3. Religious products,

4. Religious pricing.
These themes were integrated into an interpretive structural model. Key findings included:

e Religious advertising strategies involve leveraging media, online platforms, and traditional
channels to promote ethical and culturally aligned messages.

e Distribution channels highlighted the importance of physical and digital spaces, including
religious events and marketplaces.
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« Religious products ranged from faith-based educational materials to apparel and digital tools
designed for religious observances.
« Religious pricing encompassed ethical considerations and special pricing for religious occasions.
The final ISM framework reveals a hierarchical structure for the ritual marketing mix, starting with
foundational elements. At the first level, online religious stores, physical religious stores, and religious
exhibitions and markets form the base of the framework. These elements represent the primary channels
for offering religious products and services to the target audience. They provide both physical and digital
access points, enabling widespread engagement and catering to diverse consumer needs.

At the second level, religious clothing and decorations, religious digital gifts and products, and
religious educational products act as the key influencers. These elements rely on the foundational channels
for distribution and accessibility. As the core offerings, they align religious values with consumer
preferences, enhancing their cultural and spiritual significance. These products reflect the deeper
connection between faith-based principles and consumer behavior, making them pivotal in the marketing
mix.

Pricing strategies occupy the third level, bridging the foundational and promotional aspects of the
framework. Ethical religious pricing ensures fairness, accessibility, and adherence to religious values,
while occasion-based religious pricing tailors strategies to align with specific religious events and
festivals. These pricing models are essential for maintaining trust and ethical integrity, reinforcing the
alignment between economic and spiritual objectives.

At the fourth and final level, promotional strategies—environmental religious advertising, online
religious advertising, and media-based religious advertising—serve as the pinnacle of the framework.
These strategies disseminate messages and raise awareness about the products and services, leveraging
various platforms to attract the target audience.

Discussion and Conclusion

The proposed model demonstrates that integrating cultural and religious values into marketing can
enhance consumer engagement and promote ethical practices. By aligning marketing strategies with the
spiritual needs of communities, organizations can achieve a balance between economic objectives and
social responsibility. This dual focus not only deepens connections with consumers but also fosters trust
and loyalty.

The study's findings underscore the potential of ritual marketing as a tool for sustainable
development in religious communities. By incorporating principles such as ethical pricing and value-
driven advertising, businesses can create inclusive marketing strategies that resonate with diverse
audiences.

Future research could explore the application of this model in different cultural contexts and
examine its effectiveness in enhancing organizational performance. By addressing the complexities and
challenges of ritual marketing, this study contributes to the broader discourse on sustainable and ethical
marketing practices.
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