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Dynamic

Objective: This study aims to examine the effect of perceived greenwashing on green
purchase intention, considering the mediating role of the brand psychological contract
and the moderating role of perceived environmental responsibility in the context of
green-oriented brand revitalization.

Methodology: This applied study employed a descriptive-survey design using structural
equation modeling. The statistical population consisted of consumers of green-oriented
food brands in Bandar Abbas Mall, from which 331 valid questionnaires (195 offline and
136 online) were collected. Data were gathered using a standardized multi-dimensional
questionnaire and analyzed through Partial Least Squares Structural Equation Modeling
(PLS-SEM).

Findings: The results indicated that perceived greenwashing has a significant negative
effect on green purchase intention, both directly and indirectly through weakening the
brand psychological contract. Furthermore, green-oriented brand revitalization positively
and significantly influences both the brand psychological contract and green purchase
intention, whereas perceived brand betrayal exerts a significant negative effect on the
brand psychological contract. Additionally, perceived environmental responsibility
significantly moderates and strengthens the relationship between the brand psychological
contract and purchase intention.

Conclusion: The findings suggest that effectively managing perceptions of
greenwashing and strengthening the brand psychological contract through authentic
green revitalization strategies can rebuild consumer trust and enhance green purchase
intention.

Keywords: Perceived Greenwashing; Brand Psychological Contract; Perceived Brand
Betrayal;  Perceived  Environmental  Responsibility,  Green-Oriented  Brand
Revitalization, Green Purchase Intention.
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EXTENDED ABSTRACT
Introduction

In recent years, the increasing global emphasis on environmental sustainability has significantly
transformed consumer behavior and corporate strategies, particularly in industries such as food, where
ecological and ethical concerns are highly salient. Firms increasingly adopt green marketing practices and
sustainability-oriented positioning to differentiate themselves and respond to rising consumer
environmental awareness (Rossi & Rivetti, 2020; Sigurdsson et al., 2024). However, alongside this trend, the
proliferation of misleading or exaggerated environmental claims has given rise to the phenomenon of
greenwashing, which has emerged as a critical challenge in sustainable brand management (Marquis et al.,
2016; Stecker, 2016). Greenwashing refers to the practice whereby companies convey false or misleading
information about the environmental benefits of their products or operations, thereby creating a deceptive
perception of sustainability (Beuc, 2023; European Commission, 2023). This issue is particularly prevalent
in the food industry, where labeling practices and sustainability claims often lack transparency and
verifiability (Dreist et al., 2025; Sciortino et al., 2025).

The increasing prevalence of greenwashing has profound implications for consumer trust and
decision-making. Empirical evidence suggests that exposure to misleading environmental claims can
distort consumer perceptions, weaken trust in brands, and negatively affect purchase intentions (McLean
& Ward, 2025; Nugraha et al., 2024). Moreover, firms engaging in greenwashing risk damaging their market
value and long-term reputation, as consumers become more critical and skeptical of sustainability claims
(Xu et al., 2025). From a psychological perspective, consumers interpret greenwashing as a violation of
implicit expectations, which disrupts the relational dynamics between consumers and brands. This
perspective aligns with the theory of the brand psychological contract, which posits that consumer—brand
relationships are governed not only by transactional exchanges but also by implicit promises and mutual
expectations (Montgomery et al., 2018).

When these expectations are violated, consumers may experience feelings of distrust,
dissatisfaction, and even betrayal, which can significantly alter their behavioral responses (Chih et al., 2017;
Malhotra et al., 2017). The concept of perceived brand betrayal captures this emotional response, reflecting
consumers’ belief that a brand has intentionally failed to uphold its commitments or values (Reimann et
al., 2018; Yu et al., 2022). Such perceptions can lead to adverse outcomes, including brand avoidance,
negative word-of-mouth, and reduced purchase intentions (Nepomuceno et al., 2017; Su et al., 2022). In
contrast, strategies such as green-oriented brand revitalization can play a crucial role in restoring trust and
rebuilding consumer relationships by aligning brand actions with sustainability commitments (Li et al.,
2019).

Additionally, individual differences among consumers, particularly perceived environmental
responsibility, influence how consumers interpret and respond to greenwashing practices. Consumers with
higher environmental responsibility are more likely to detect inconsistencies in green claims and adjust
their purchasing behavior accordingly (Duong et al., 2022; Wu & Yang, 2018). Despite the growing body of
research on greenwashing and green consumer behavior, there remains a lack of integrative models that
simultaneously examine the direct, mediating, and moderating mechanisms underlying these



relationships, particularly within the context of green-oriented brand revitalization in the food industry
(Nugraha et al., 2024; Wang et al., 2021).

Methods and Materials

This study adopted an applied, quantitative research design using a descriptive-survey approach.
The target population consisted of consumers of green-oriented food brands, and data were collected
through a structured questionnaire administered both online and offline. A total of 331 valid responses
were obtained and used for analysis. The measurement instrument included multiple constructs such as
perceived greenwashing, brand psychological contract, perceived brand betrayal, green-oriented brand
revitalization, perceived environmental responsibility, and green purchase intention. All constructs were
measured using previously validated multi-item scales adapted to the context of the study.

Data analysis was conducted using Partial Least Squares Structural Equation Modeling (PLS-
SEM), which is suitable for examining complex models with multiple mediating and moderating
relationships. The analysis involved assessing the measurement model for reliability and validity,
followed by testing the structural model to evaluate hypothesized relationships among variables. Both
direct and indirect effects were examined, along with interaction effects to assess moderation.

Findings

The results of the structural model analysis revealed several significant relationships among the
study variables. First, perceived greenwashing was found to have a significant negative effect on green
purchase intention, indicating that higher levels of perceived deception reduce consumers’ willingness to
purchase green products. Second, perceived greenwashing also had a significant negative effect on the
brand psychological contract, suggesting that deceptive environmental claims undermine the implicit
expectations and trust between consumers and brands.

Third, the brand psychological contract demonstrated a significant positive effect on green
purchase intention, highlighting its critical role in shaping consumer behavior. Fourth, mediation analysis
showed that the brand psychological contract significantly mediated the relationship between perceived
greenwashing and green purchase intention, confirming that the negative impact of greenwashing is
partially transmitted through the erosion of psychological relationships.

Fifth, green-oriented brand revitalization had significant positive effects on both the brand
psychological contract and green purchase intention, indicating that authentic sustainability initiatives can
enhance consumer trust and behavioral intentions. Sixth, perceived brand betrayal exhibited a significant
negative effect on the brand psychological contract, reflecting the damaging impact of perceived ethical
violations on relational bonds.

Finally, the moderation analysis revealed that perceived environmental responsibility significantly
strengthened the positive relationship between the brand psychological contract and green purchase
intention. This indicates that consumers with higher environmental responsibility are more responsive to
changes in the quality of their relationship with brands.

Discussion and Conclusion

The findings of this study provide a comprehensive understanding of how perceived greenwashing
influences consumer behavior within the framework of brand psychological relationships. The negative
impact of greenwashing on purchase intention underscores the critical importance of authenticity and
transparency in sustainability communication. When consumers perceive environmental claims as
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deceptive, they not only lose trust in the brand but also become less inclined to engage in green purchasing
behaviors.

The mediating role of the brand psychological contract highlights the importance of relational
mechanisms in shaping consumer responses. Rather than affecting behavior directly, greenwashing
undermines the psychological foundation of the consumer—brand relationship, which in turn influences
purchase decisions. This insight emphasizes the need for firms to focus not only on functional attributes
but also on maintaining trust-based relationships with consumers.

The positive effects of green-oriented brand revitalization suggest that companies can recover from
trust erosion by implementing genuine and meaningful sustainability initiatives. Such efforts can restore
consumer confidence and strengthen relational bonds, ultimately leading to improved behavioral
outcomes. However, these initiatives must be perceived as credible and consistent with the brand’s values
to be effective.

The role of perceived brand betrayal further illustrates the emotional consequences of unmet
expectations, demonstrating that negative consumer perceptions extend beyond cognitive evaluations to
include affective responses. These emotional reactions can significantly amplify the negative effects of
greenwashing and hinder brand recovery efforts.

Finally, the moderating effect of perceived environmental responsibility indicates that consumer
characteristics play a crucial role in shaping responses to brand actions. Environmentally responsible
consumers are more sensitive to both positive and negative signals, making them a critical segment for
green marketing strategies.

In conclusion, this study contributes to the literature by integrating multiple theoretical
perspectives to explain the complex relationships between perceived greenwashing, psychological
mechanisms, and consumer behavior. The findings highlight the importance of authenticity, trust, and
responsibility in sustainable brand management and provide valuable insights for both researchers and

practitioners seeking to promote green consumption in an increasingly skeptical market environment.
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